Emotional Webdesign

MAKE THE USER SMILE




MEZ Remy Blattler

A Swiss
A Developer
A 8Years of fun in the US

A Now back in Switzerland with my own
company Supertext




agency on the Internet



Maslow's hierarchy of needs




User' s hierarchy of needs

Missing

D



Emotions make the difference

Humans are not rational beings.

A human Is a walking bag of squishy meat and
liguids, awash in chemicals.




Avoid

A Music

A Flash intro

A Full screen

A New windows

A Lost passwords during sigap

A ErrorsJ




The Featuritis Curve

Happy User Peak

“‘Guess | better look
« atthe manual...

v Hey. where the ™
did they put that?!”

v

‘| Rule!"~y

™ “Cool"

“Now | can't even do the
i~ ONE SIMPLE THING
| bought this for...”

€ | Suck!”

K. ‘I'mso glad they
added this.”

User Happiness

& “Nice, but | wish | could do more..."

Number of Features



It looks like you're trying to write my
story. Would you like me to help you?

@ Tell me your story

® Show me avideo of your humble

beginning

R.1.P. Clippy 19972007



Good examples




Feathers

Hello from feathers. Look
how the birdy fills up as |
type. |
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